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|P F-. that “THE TIMES"
coverage and low advertising rates are geared to the eco-
nomic tempo ot 1931 and 1932 retail business •. . The chart
shows 1931 accumulative gains and losses in Local Display
Advertising . • • the two Indianapolis evening newspapers.

—Chart based nn figures taken from Media Record* 1931 • • • . . • • • . . • .1.1. .1. .I. .1. ,
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