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, surprisingly low and you will be more
than pleased with the convenient pay-
ments.
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£Ait Is the Emblem of the National
Retail Furniture Association.
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TheKirk Company is oneofthemem
hers of this national organization for
the promotionof betterfurniture for

your home.

By better furniture , ice do
Hot mean costly furniture

you'll be shown the dif-
ference in any Kirk store

you visit!

Xlie KIRK Stores
Kirk Store

INDIANA’S LARGEST FURNITURE RETAILERS

22-24 E. Washington Street TWO STORES 311-313 E. Washington Street

5,00 a Week Rents a Room——2.oo a Week Buys a Room

WHICH DO YOU PREFER?

WE have grown into a city of homes—-
whether your home is old ornew, itsrooms

can be made livable and lovable with just a little
planning.
Furniture that has grown tiresome to you and
served its purpose can be traded in on new—and
modern pieces, that will add daintiness and distinc-
tive charm to your rooms.

The actual realization of a dividendfrom an invest-
ment inbetter furniture comes to all in anewfound
pride of ownership Your work will show new
profits through contented environment. Pleasant- ~

ness will overcome dejection and thereward is cer-
tainly worth considering.
If you are renting furniture of a past age now, it is
easy to showyou whereyou can own your ownwith-
out a large incomeor of ready cash.

Kirk Store methods of operation are helpful to
young folks—there are young men about to be
married whothink of a homeof their own andhave
it ready for their bride—Young women who work
and make their room a place thatreflects itscreator
-—young bachelors with ideals of success and new-
ly married couples, attain theirgoal in life withthe
properstart, and furniture plays an important part
in the picture. ,

Take a little time and talk it over with us—you are
under no obligation and you will not be embar-
rassed with heavy pressure to buy our service
along this line is purely one of interest in the pro-
motion of better homes and, of course, the actual
result in the end, will be mutually beneficial.
A trip through our stores will give you many ideas
—as to the proper color harmony, enticing de-
signs and bewitching effects that can be so easily
accomplished with very littleeffort*
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