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CHAIRMAN OF
WOMEN CLUBS

Secret Ballot Is Used in An-
nual Election of Fair
elegates.

. PLEA FOR ORGANIZATIO

.-Louis is the
women's

Miss Mary L. Wheat of S
mew chairman of the advertisin:
coufereuce,
the convention of the Associated Adver-
tising Clubs of the World.

Miss Ida Pines of Chicage, office man-
ager of the Leslle-Judge Company, was
chosen as vice chairman for the next
season.

This is a new office of the conference,
created yesterday.

Jane Mar present woman member
of the executive board, was re-elected
over Miss Jessamine Hoagland of Chi-
cago, » ran a close second.

“Reac hl'wr the Nasational Audience™ by
Mrs. Agnes Carrol Hayward of Chicago,
was voted as being the best of the wom-
en's speec and will be kept in the
files of the organization.

Marie Chomel of Indianapolis acted as
chalrman of the meeting owing to the
absence of Miss Ennis of San Franclsco.
LOCAL WOMAN
MADE CHAIRMAN,

Miss Mayse Bass of this city was chosen
as secretary.
“It is no
Chomel, in

i

longer necessary,” said Miss
her welcome to the women,

“to effect entrance into a city through
strategy,
“Today we advertise for guests!

“By all the seductive arts of the printed
word and the spoken one, by brass bands,
by singing delegations, by wire-pulling,
by the steam roller, we get 'em_

“Sometimes, with much ceremony, we
bestow upon them Kkeys big enough to
open the great doors which guard that
profoundest of mysterfes—the name of

Senator Penrose as candidate for the
presidency.
“To welcome the representatives of any

nization would be a pleasure—

which met in connection with |

to welcom

the Associated Advertising

* ADVER TISING WOMEN’S CONFERENCE ELECTS MISS MARYL WHEAT OF ST. LOUIS CHAIRMA

NEWMEYER MAY
BE CHOSEN HEAD

(Continued From Page One.)

farmer through the national farm
papers.
“The national farm paper,” said’ Mr.

Taylor, “will continae to grow and ex-
pand with the continued growth of the
national spirit, and I hope that we who
publish the nationals will live up to
our opportunities for service to the men
who read our papers, and to the men
who find them profitable mediums for
their advertising.”

The United States must cease to think
of the south in terms of cotton only,
said B. Morgan Shepherd, of the South-
ern Planter, of Richmond, Va. in his
address to the farm paper publishers,
SHOWS PRODUCTION
IN LARGE FIGURES.

Mr. Shepherd told the men of the vari-
ous crops produced in the south, and
gave figures showing that produce total-
ing a value of more than ten billlon dol-

! lars is now produced in that section of

the country.

“In no section of the country is there
to be found a more wholesome spirit of
co-operative effort than in the Pacifie
northwest and the Pacific slope,” declared
E. E. Faville of the Western Farmer of
Portland, Ore.

“The development of community inter-
ests, fostered largely by the farm press,
has done much to stumulate community
effort and encourage these co-operative
movements between town and country so
essential to community development along
progressive lines.”

Frank G. Odell, director of research of
the Capper publications, in addressing
the farm paper publishers, told of the
great food production propertles of the
central west.

“With the rapld settlement and de-
velopment of the fertile lands of the mid
west has come an increase which has
made American agriculture the leader in
worid production,” said Mr. Odell.

LAUDS DIRECTORIES AS
ADVERTISING MEDIUM

Tn the last of thé departmental ses-
sions of the Association of North Amer-
fcan Directory Publishers, W. R. Me-
Lain, president of the MecLain-Hadden-
Simpers Company, an advertising agency
of Philadelphia, addressed the members
on “The Place of Reference Advertls-

Clubs of the World is more 'lmn thqt—ll!ing in the General Merchandising Cam-

is an honor, for the movement in which |
¥you are joined is one of the most heart- |
ndas in the world.

you aim at is not merely
shoes which customers buy
paper soles, but that the
the shoes shall not have a
n his body.”

Gardner Swain, assisted by
Provost, told briefly of the
of the kitchen problems of
the advertising agency in a terse, clever
talk, “Come Into the Kitchen.”
PRAISES WOMEN'S

ORGANIZATION PLAN,

“Advertising
tising club
own advert
members of m
erine E. Mal
feen-minute

Miss Mahool
advertising clubs.

the

shall not

women
work when
ing ¢ vylh

do better adver
they have their
in place of bheing
ubs,” declared Kath
ul"n..r. in her fif-

ged the organization of

“If th t a sma handful of
you, reme 1at as long as you have
quality, will take ecare of it-
self.”

alked very informally |
A. A. C. of W. to the
W., she stated, was
itself, for “Every
3 Truth.”
urged the fc of all clubs
the n.:r;nn,L eration
P. 8. Florea t national organi-

zation conducted the e!ﬂm'nn of the wom-

en

offi or'

the
refused to
in
votes
1sisted on using

election

men

he

present from Chica-
, Cleveland, Missouri,
, New Orlea New
and St. L

Louxs'm Elevated
to ‘Grand All Night’

With elaborate ceremony in the coffee
room of the L In hotel some time be
tween the f midnight and ©
o'elock this z the Royal Order of
th was organized

cons:sts of an even dozen

n attending
announced
T 1bers,
St.

convention,

ially that only

Louis Post
ted to the position of
and O. By “Nut”
was crowned chief
> Morgsa of
> orfler.

rims from
i, Suckers
Boys” of

Ga.,

Are

“Show

Me

> Midnight Sons

night of
f the convention next
g at sunrise on the

Accept Resignations
of Fireman, 2 Police

The re tion of David E. William,
truck co y No. 10: Patrolman John
F. Dick Bieycleman Benjamin |

acceptod by the board |

> had been in the employ of the
city for more than twenty years.

Direct Mail, Buckley’s
Way of Advertising

| of

HOMER J. BUCKLEY.

Direct mail advertising is the special
field .of Homer J. Buckley, vice chairman
of the national A. A. C. of W. commission,
of the live wires of Chicago attending the
convention.

“Let Uncle Sam’s mail service serve
you in telling xon story,” u Mr. Buck-
ley's:advi

As

pnign
“Reference advertising,” he sald, “in
| directories, cendensed z"\ruln gues, and

fal value when
between such adver

the advertiser em
..(her ad-

similar books, is of
there is & ‘hock-up’
tising and t space
plnvu in business papers and
ing mediums."”
Much time .md catalog
saved by referring prospective

especi

money can be

b

the reference ks for informs: m..“
stead of reques g that they send for
individual catalogs, he sald.

CITY ADVERTISING
GOOD INVESTHMENT

The stead
constant
tising of ¢
Heity, A
of the O
told delegat

¥,
adve

housesx

business

parks

~'~mrt vlln tor of

'8 asset
opinion of |
“We have not only the finest scenery
in the world, but the most a o
e declared, “an } na
more area of it we has
put together.”

‘WANT AD’ IMPORTANT,

SPEAKER DECLARES
“The

fmportant

together
and en

1

‘want a¢

publie

serves a tremendossly
, 8ince it
of

villions
addition

yveariy, mo

employvers
t! many

in

sald C

other services it renders,” L. Per
ki of Highland Park, {ll, in an ad
dress to members of the newspar clas
sifled advertisi men at the Board of
Trade buildir |
The building up of a classified adve
tising department of any aper '8
of as great ance reader us
to the p I‘l*klns declared
“As an economlic ce for good” he
sald, “the ‘want ad underestimated.”
Mr. Per 2 statistics showing
that 15,450,708 ers .ml emploj
were 1ight ar t gh

the clas g !Iﬂx-zrlm ‘uts of

Makes Good on
Conventwn Work

P. S. FLOREA.

His duties
the Assoclated Advertising
World has enabled P. 8. Florea, for-
merly of Indianapolls, to realize the
scope of the work of that organization.

Mr. Florea has likewise been a busy

as secretary-treasurer of
Clubs of the

mun in the deliberations of the conven- | represented by
ing the details in |

tion, as well as arrang
the preliminary p.m of. the program.

to

t.r'.ngs‘

the 100" leading classified ad mediums in
the country.

There were 10,275,000 real estate ad-
vertisements run last year, which en-
abled many people to buy homes that
otherwise would not have been bought,
and 7,725,000 advertisements were run
during the year advertising for sale an
infinite variety of articles.

“Who can estimate,” he asked, “how
many families have been benefited by the
5,125,000 rental advertisements that ap-
peared in these classified columns?

“Shelter—one of man’s four wants—is
supplied almost exclusively through the
want ad.”

“If there is one phase of advertising
in Avhich camouflage may be worked to
the fullest extent,” said Willlam P.
Green, organization secretary of A, X C
of W. national  vigilance committee, “it
is in the clasified columns.”

The clasified column is used by the
erook and the oil prospector, he said, to
get in touch with the public, as well as
by the honest advertiser.

“Gyp” advertising still exists, he said,
although the better business movement
has done much toward its extermination
and he said that he believed that it would
only be a question of time untll it would
be exterminated. <

“One might say,” he concluded, “that
the classified column is the refuge of the
advertiser; whan display becomes to
dangerous he still is able to use the
classified columns in a way that gives
him maximum protection from detec-
tion.”

CHARACTERIZES DAILY
AS BEST MEDIUM

“The newspaper is the best medium
which a retailer may use for his adver-
tising,” stated Frank A. Black of the
| Willlam Filene's Sons Company of Bos-
ton, in addressing the retail advertisers’
session,

“In form, elasticity, frequency and
cost the dailly newspaper undoubtedly
rnnka first among media for retailers.

“The subordination of everything to
price, said Mr. Black ln discussing bar-
galn sales, “is often ‘seen to be a mis-
take, judg-d from -any viewpoint.

“Show windows for general publicity,”
he sald, “are especlally wvaluable, and
must recelve careful attention of the
hands of the publicity man,

“The study of lighting, of color com-
bination and of backgrounds Is worthy
of the highest intelligence.”

and DuBoise Company, Atlanta, Ga., and
the ‘newspapers were represented by
Frank Webb, advertising manager of the
Bailtimore News, and Frank T. Carroll,
adyertising manager of the Indianapolis
News.

For making successful campaligns on
limited appropriations the newspaper is
the best medium Mr, Gunts declared.

“The )Jobber is a necessary link in the
chain of distribution, and a branch of
commerce that can not be dispensed
with,” said Mr, Moxley,

Production, distribution and advertis-
ing form a perfect triumvirate, he de-
clared.

From the retailer's standpoint, out-
lined by Mr. Baker, the newspaper is de-
clared to be the medium that completes
the sale.

Mr. Baker declared that far greater re-
sults were brought by advertising in the
daily newspapers, than in the perlodical
magazines, .and added that a great per
cent of the magazine advertising is
prompted by a desire of the manufacturer
to see the beautiful copy in the period-
feals, calllng attentien to his firm,

Mr. Carroll made an appeal for con-
sistent advertlsing on the part of ad-
vertisers, deploring the tendency of many
firms to flash out with a full page ad and
then permit thelr campaign to die out.
CHICAGOAN FAVORS
ZONE BYSTEM,

W. J. Merrill, of the advertising staff
of the Chicago Tribune, advocated the
aone system of marketing and advertis
ing.

The zone system of advertising permits
the manufacturer to exert precisely the
amount of pressure needed in each zone,
he declared.

That the importance to the newspaper
and the publie of the elassified adver-
tisements has never yet been visualized,

“Untruthful advertising on the part of
the individual merchant not only hurts
the store which advertises, but all other |
{stores In that community,” declared Wil-
llam P. Green, organlzation secretary of
'the natlonal vigilance committee of the |
,Asxuv:atml Advertising Clubs, speaking)

on “Better Business Methods.”
“The value of advertlsing depends on
t i reader’'s confidence, and any influence

{ to undermine that confidence
either directly or indirectly at|
vy concern using white space
‘The confidence bullt 1

a trade trip”

d Mr. Green in discussing the evils of

e trips, “may he undermined and |

god through fallure to eliminate

Ing and fmmlqlr-ut advertising in
in quuul-.'x

I)IQ(I SS \EW‘»‘PAPL‘RS
ADVERTISING AGENCIES

the city

“Newspapers and the Adveriising
Age s was the subject for discussion
1t daily* newspaper departmental
session this afternoon

M. E Foster publisha

vie; Bert Gars
Journa! and
present the
papers while the advertising ity
were to be represented n Arm- |

the Col

strong of

fshed
the

tal sessic

business and
um for

to be held

s on prog
m
Thur v ternoon 12.30 o'clock.
EFFECTIVENESS OF |
DAILY NEWSPAPER. |
That the nl,nl) _newspaper is the mmx

|
|
|
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Advertised U. S. -
Loans During War

A . BT T AL By - e
W. FRANK M'CLURE,
As chalrman of the national ymmis
sion of the Asscciated Advertising Clubs
tof the World, W. Frank McClupe of |
| Chicago has gained a national reputation |
for efficiency in couvention det:
Mr. McClure, who In everyday life is
ger of the publlici of
Dearborn National i
eago, also has taken an actlve stand
‘hurch advertising
He was one of the ploneer men In (
go church advertising and !
over the first eamp that city.
foos ot e ittty
‘. ing on the subject, “A Three-Cornered
‘ lurl wershilp.”
< 3 “Probably the seclentific sharp would
? 4 say there can not be a partnershlp of
} P / - product distribution and consump
| tion, buf I hold there must be a common
GUY WICKES COOKE. partnership, based upon the common in
A Chicago advertlsing man who has | terest of manufacturer, distributor and
loomed large in the convention discussions  the publl i
because of a natural executive ability is | My interest is in the distributing
Wickes Cooke member of the firm, the seMing divislon

Cuy
bank of Chiecago,

of the First National
and the First Trust and
Savings bank, Chicago.

During the war Mr. Cooke was an aec-
tive war worker and heiped put gold into
the pockets of Uncle Sam by backing
Liberty Loan drives,

effective medium for bringing the prntl‘:
uets of the manufacturer. directly to the
public, was the statement of a number |
of leading advertising experts made at
yesterday's departmental session,
Manufacturers, jobbers, retailers
advertisers weore on the program,
each .'nlnl"v'-w’{lr the session on the ad
given his particular line by
‘spaper advertising, |
D. advertising manager of

|
and |
and |

itages

E.
the Goodrich Tire and Rubber Company,

Gibbs,

Akron, O,, represented the manufacturers
on the program; the alvertising agency's
| viewpoint was demonstrated by E. Lyell
Gunts, of Baltimore, vice president of
| the Green Lucas advertising agency; the
Jobbers’ standpoint by G. B. Moxley,
| general manager of the Kiefer-Stewart
| Company, Indianapolis; retailers were
H. A. Baker, advertising

Chamberlain, Johngon

manager of the

5,000 A(}vertlsmg Experts Frolic

at Washington

Approximately 5000 attended “Fun
Night” given by the local Advertlsing
club at Washington park last night as
an entertainment feature for the delegates
to the convention of the Associated Ad-
vertising Clubs of the World.

Delegates from other citles declared
that fun night added greatly to the

pleasure of the convention and they gave
praise to Roltare Eggleston of Keith's,
who arranged tbe program.
A number )oxlnc exhibitions and
ghs first l'pur

Park Fun Festival

Big electric lights played on the per-
formers, making a brilllant picture.

Mlle. Theo Hewes and her dancers were
glven a splendid reception.

The Shriners famous Gatling Gun
squad and drill team put on one of the
highly enjoyed acts of the evening,

IFoliowing the gun squad was the new-
ly organized Indiana Dally Times drum
cerps and tlni boys were royally wels
comed

| est single force in selllng.’
|

|Here’s Hoosier Who
Ran Press Bureau

was the statement of C. D. Perkins, in
his address before the Tuesday evening
departmental gession, on the subject,
“Classified Advertising.”

“Thé want ad supplies a tre-
mendously Iimportant service to the
American publle, since it brings together
yearly mlllions of employers 1 em
ployes, as well as the many other
smaller services it renders,” sald Mr,
Perkins.

“As an economle forece for goo the
want advertisement is underestimated.
The 100 leading classified mediums of
the country printed last yedr 308 4882051
lines of want ads or about 51,414,708 sepa
rate advertisements.

“Think of the good accomplished
through the want ad pages of these
100 papers which were able to bring to

gether 15,450,000 and em
ployes!”

The practice of newspapers g
“readers” to advertisers and the 31
n advertisements was discouraged in the
address of James Wright | 1, editor
York,

employers
iving free

"

New

of Editor and Publisher of
CALLS ADVERTISING
GREATEST FACTOR
“Production, distribution and con
sumption, our natural partners, enter
into the business of supplying people
with what they need,” ed George
Cook, the al Pudb

that

list

He s (‘halrman of
National Ciq;_nnusswn;

“Perlodicals of natlonal clrculation are

the biggest factor in advertlsing and |
therefore in selling; they have done
| more than any other agency to develop |

in ef-
great-

in volume,
is the

method,
advertising

advertising in
fectiveness and

CARL HUNT.
It has been generally recognized by
newspapermen that Carl Hunt has been
an exceptionally efficient director of the

Associated Advertising Clubs of the
World's press bureau.
Mr. Hunt, who is one of the bhest

known Hdosier newspapermen, has heen

one of the busiest men during ilie con-

vgptlon. lnd yet hls mnny Indianapolis
 friend been visi:

;
4‘

|

Atlanta Wins 1921 Convention;
Milwaukee Proves Good Loser

The folks back home are already preparing in Atlanta today for the
1921 convention of the Associated Advertising Clubs of the World, accord-
ing to delegates from that city who have wired home the news that it has
been designated as the next meeting place of the clubs.

By a vote of gixty-three to forty-nine,
the presidents of the various locals mak-
ing up the assoclation decided that they
preferred to meet In the southern city
than in Milwaukee or Des Moines.

The vote was taken at the presidents’
dinner,. held at the roof garden of the
Severin hotel last night,” and the deci-
slon of the presidents will be ratified
by the convention at the closing session
Thursday.

ATLANTANS BEGIN
A DEMONSTRATION,

The minute that Atlanta won the next
convention site, the Georgla lmontvruTe-.
gan a demonstration at the Claypool

which continued way into the morning,

Led by Fred Houser, secretary of the
Atlanta convention committee, and Cole
Morgan, another Atlanta booster, the
southern delegates staged a snake dance
in the lobby of the Claypoel hotel,

This was followed by the singing of
old-fashioned gouthern songs, terminat-
ing with “Marching Through Georgila,”
which drew applause.

Houser then led some of the Atlanta
crowd into.the streets to continue the
celebration,

The New York delegation has ordered
a reservation of 200 rooms for Atlanta,
according to Cole Morgan of Atlanta,
EASTERN (ITIES
BACKED ATLANTA.

New York, Baltimore,
other eastern clties were
for Atlanta as were the

Atlanta began to loom up as the victor
yesterday afternoon when the St. Louls
delegation decided to support the ssuth

Boston and the
lined up solidly

southern cities,

ern city instead of Milwaukee or Des
Moines.

When the presidents’ vo were
counted Atlanta secured sixty-t e votes
Milwaukee forty-nine, Des \lumw In.
four, Shanghal, China, two votes

A. R. Hager, who represented the ad-
vertising club at Shanghal placed that

‘Advertising Field

Only Opening Up

city in nomination while Jess Hanft,
president of the Indianapolis club, cast
his vote for the city of the Orient out
of respect to the three cities actually in
the race for the convention city of next
year.

As soon as Milwaukee heard of the vic-
tory of the southern city, the delegates
from Wisconsin called upon the Atlanta

Sings Praise for
Film Advertising

J.
Modern Priscilla, thinks well of Indian-
apolis as an inland capital

“You've handled the Assoclated Ad-
vertising Clubs of the World cenvention
remarkably well,”
“and .I'm mighty glad to be Wwith you.”

I ndlar;apohs Looks

Good to Bostonian

ARTHUR J. CROCKETT.
While loyal to historic Boston,

Arthur

Crockett, advertising director of The

says Mr. Crockett,

ADVERTISING
CONVENTIONALITIES

H, G. GRANT,
Svreen advertising pays blg dividends
because most people llke to go to the
movies, according to H. C. Grant, repre-

Moines delegation
ory of the city
ns and fried chic
it de tlon issue
Milwauke

lhn joined

and Des

ans,
Atlanta on getting the 1921 convention.
“We hope to visit Milwaukee in
was Atlanta’s answer to this display of
good spirit

Many of the delegates, impressed with

the entertainment they have been given
o far, are planning to take in the water
pageunt

tonight.

They're good loserl, these Milwaukee-

They were the first congratulate

10:

That rough wrestling match at the

| senting the Screen Advertisers' associa- ball park last night made a hit with
| tion on the national commission of the the visiting advertising men. They
Assoclated Advertising Clubs of the “fell” for the stunt, they admit.
Worid —
Mr. Grant said he r:hn.- Indianapolis A. R, Hager knows how to ndve‘rthp.
s one of the best film citles in the| He presented and nominated Shanghal,
) ) China, as the 1922 comvention city, “in
e — | order to advertise the Orient.” He did.
n and joined i singing a song Miss Jane Tway, the Atlanta mas-
in' each other in Atlanta next cot, wore the badges of all the cities

before Atlanta won the 1921 conven-

tlon. “I want to show all the cities
they're welcome 1o Atlantas next
year,” she sald.

Dancing became so popular in the Clay-

ines, ns a8 other cities, to the  pool last night that those indulging in
al congratulated In- | the terpsichorean art were forced to use
yospitality and splen- | the lobby.

e of the convention the At-
es will return home and will
tive plans for next year's

state er.tuansts
Name Dr. Crum Head

KOKOMO, Ind., June 9.—Newcastle |
was selected for the next place for hold-
ing nnual convention of Indlana |

B8 of Spiritualists !

woman's
vertising club,
occasion for her first%ride In an air.
{ plane.

Rudolph
| She says she is

The delegates managed to find time to

read the G. O. P, political news, although |
they admitted that the party f§ awfully
slow getting under way.

Miss Pauline Covault, president of the
division-of the Milwaukee Ad-
made the convention the

She
of

went up with Maj. J. H.
the speedway air station.
“just erazy about flying.”

The naval recruiting band of Chicago

will deave Indianapolis tomorrow follow-

PASTOR CALLS
DAILY PAPERS
BEST MEDIUMS

Toledo Minister Says Much
Can Be Accomplished
Through Press.

CHURCH ‘COPY’ IS TOPIC

“Newspapers are the best medium for
church advertising on the whole,” de-
clared the Rev. Horace Westwood, D. D.,
of the First Unitarian church of Toledo,
addressing the church advertising de-
partment of the convention of the Asso-
clated Advertising Clubs of the Worlds

“Newspaper advertising brings the best
results, but large display with poo#
copy is not half as effective as sm=a!! Jis-
play with good copy.

“The appetite of the pubMe,” said

Westwood, “is stimulated by catechy
titles and sermon phrases; basing ad-
vertising upon conveying of ideas _.ro-

duces the most effective results.”

The broad, constructive services rather
than the subjects of sermons should be
utilized, according to Herbert H. Smith
of Chicago.

“The church,” he stated, “has for sale
among other things, companionship, op-
portunity for community work, salvation
from sin, Bible study, community work,
higher ideels and assistance in distress.”

“The church,” sald Rev. Christopher
Jefferson McCombe of Boston Harbor,
Mich., discussing the church work in ad-
vertising, ‘“‘must create favorable atten-
tion, develop specific interest, Impel
thoughtful iovestigation and arouse
strong desires in acquainting the com-
munity with its stock and trade.”

“Advertising men a few years ago,” de-
clared Graham Patterson, president and
publisher of the Christian Herald of New
York City, “looked upon the religious
paper as a publication read by old
maids.”

Mr, Patterson said that the alert pub-
lisher of the modern religious journal
recognized that his readers were real peo-
ple, interested in things in which every-
one else was interegted.”

REPRESENTATIVES
OF 3 COUNTRIES

(Continued From Page One.)

reciprocal relations with
we belleve in

ever permanent,
all parts of the world;
the principles advocated by the A. Al
C. of W. in advertising,” says Senor
Salcedo, representing La Nacion, a news-
japer of Santiago, Chile.

“Mexicans will misinterpret any move-
went from the United States to settle
things in the way of intervention, inas-
mwuch as there are big American inter-
ests vested in Mexico,” insists Senor Si-
mon! representing El Universal, a neywe-

fp.wr-r of Mexico City, Mexico. >

{ Senor Simoni believes Mexico wi
| solidly back Gen. Alvaro Obregon f

| president In the elections Sept. ‘1, and
| will establish peaceful, prosperous rela-
| tiens with the world.

|  “But the bankers of the United States
must not hesitate to financially help
Mexico on her feet when the revolution-
ary reaction has subsided. :

“The United States now enjoys 85 per
cent of the import trade of Mexico and

ers were chosen as follows Presi- $0 per cent of the export trade of my
H, H. COOKE. Dr. F, Crum, Indlanapolis; nrsl ing its participation in the water |country, a trade which, by the way,
“The fleld of advertising s only open e president, Elmer Benningboffen, An- | pageant l:-v.l:hr. The band, under A.|amounts to $300,000,000 annually, more
ing up,” says H. H. Cooke, of New York ! derson ; second vice president, B. L. )l yp- | Moravee, u“‘"-"lﬂl‘. serenaded The Times# | than the trade of the United States with
1% up, - H. . pell, Blwood i#ecrotasy, T. Benbow, Ko- | before preparing to leave. India and China combined,” says the
City, one of the conveantion visitors, and | k.. treasuter, K. .. Hoss, Kokomo; — Mexican newspaper man.
member of the natlonal 1 C. H. Crum, Indianapolis: W. C. Women visitors, while their hus- All of the representatives have ex-
“Wae need co-operation wed vision Br Richmond: Curt Young, Frank- bands were busy at sesslons, were pressed thelr great delight in Indian.
we need new ldeas constantly and ad-|¢ er Laughlin, Indianapolis; dels scattered throughout the city on ex- npolis hospitality, and they have been
ve brings out just such qualities | ¢ national convention, Mrs. Sara cursions, sightseelng tours, shopplng favorably impressed in the spirit of
in « 0 nic 1if Mr. ( ke said ( ianapolls 1 expeditions and at the golf grounds. progress of the city.
(— - — po - — — S—— T ——— i ——
e | e 2w

Good cakes and
pastries are doubly
delicipus when Bor-
den’s Evaporated
Milk is used. Its
rich cream content
insures smoothness
‘and rave flavor.

ticut.

use at all times.

TRUTH

is stranger than Fiction

One morning in 1825 a man rode horseback down
a railroad track waving a great flag. The first

One morning in 1857 a man rode down the

Sixty-three years have passed—yet today Borden’s
Evaporated Milk—fresh country \milk with the
rich cream left in—is known and appreciated and
used in great quantities all over the civilized world.

THE BORDEN COMPANY
Borden Building

New

Milk{

steam engine and six wobbly cars came tagging
behind. Today we lean back comfortably and ride

a mile a minute.

winding country road leading to Burrville, Connec-
Here—several months later—in a quaint
old mill which had been scrubbed and cleaned and
painted almost beyond recognition, Gail Borden
tried out his idea for preparing fresh country milk

in a form that would keep fresh and be ready for

York
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